
The somewhat frustrating 

answer is, ñIt depends.ò ñI 

wish I could give a definitive 

ñYes!ò to this question even 

though real progress is  

being made, more work must be done. The 

most important thing to know is that        

substance abuse is a series of local         

epidemics throughout the U.S; Each having 

its own characteristics requiring a specific 

solution.   WMPN provides high quality   

technical assistance to local coalitions who 

find effective solutions and build better 

places to live, go to school, rear children and 

work.  

 

WMPN gathers local, state and national statistics 

on youth and adult risk behaviors.  We    analyze 

alcohol, tobacco and other drug use and we     

consider root causes of these problems such as    

poverty, sales of alcohol and tobacco to minors, 

school performance, community   opportunities for 

youth and family risk factors. Most importantly, we 

listen to youth and gather their unique perspective.  

 

What have we learned? 

In the 15 counties we serve, each one is        

different and some provide better protection for 

youth.  

The number of retailers who sell tobacco to  

minors dropped from 22% to 9% this year. 

Community involvement is higher than ever in 

 Wichita Mountains Prevention Network  
SPRING TRAINING SCHEDULE 

 

A. TRUE COLORS-LEVEL 1 TRAINER     
APRIL 1, 2010  $150                                       NORMAN  
Become certified to present True Colors!  You will gain a deep understanding of the philosophy behind       
personality styles through a fast paced, highly interactive experience.  Training tips, skills to facilitate the     
process for your audience to identify their True Colors, a PowerPoint presentation and other valuable items will 
be in your ñTrainer Toolboxò when you complete this training. 

 
B. SOLVING THE ñPINK COLLARò PUZZLE  
APRIL 9, 2010 1-4pm  $60                              NORMAN 
Women are leaders, supervisors, key employees and the backbone of society, but, we are under too much 
stress on the job!  This workshop will help you identify and resolve conflict and destructive covert behavior in 
the workplace. You will gain an attitude and style that ensures respect. Come prepared to laugh and learn and 
come away prepared to clear away petty annoyances and brewing problems. 

 
C.  DISCOVER YOUR STRENGTHS    
MAY 6, 2010  1-4pm  $80 (includes hardback book and pretest)                            LAWTON 
This is the perfect training for organizations and individuals striving for better workplace morale and             
productivity.  Based upon research by the Gallup Organization, Discover Your Strengths lays a clear path to 
success on how to match employeeôs actual jobs to their innate gifts and abilities.  Teams      especially benefit 
from the knowledge provided and every manager needs to know about this cutting edge approach. 

 
D. VISION OF THE QUILT     
JUNE 3, 2010 1-4pm  $60                                 LAWTON 
Now is the time to become culturally competent! Vision of the Quilt goes beyond the usual diversity  training 
and develops a clear path for individuals or teams who desire healthy and beneficial interpersonal interactions.  
Discover a  new way to move beyond stereotypes and prejudice delivered through a workshop designed with 
humor and respect. 

 
Training Locations:  
      
   
 
 
------------------------------------------------------------------------------------------------------------------------------------------------------------ 

 
NAME      

ORGANIZATION   

EMAIL      

ADDRESS     

                     

PHONE             CELL  

 
WORKSHOP CHOICE:       A. $150 X    (#attending) =$  

      B.   $60 X    (#attending) =$  
      C.   $80 X    (#attending) =$  
      D.   $60 X    (#attending) =$  
       TOTAL ENCLOSED or                 $  
       PO Number           

 
 

PLEASE MAIL YOUR REGISTRATION EARLY BY CHECK OR PO:  
WMPN TRAINING 
1318 SW Lee Blvd.  
Lawton OK, 73501  

 
Email lbarnes@wmpn.org for more information, late enrollment or to set up an on-site training. 

 
SEATING IS LIMITED, PLEASE REGISTER TWO WEEKS PRIOR TO TRAINING DATE!  
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our counties with over 60 new community     

partners  working on substance abuse          

prevention following the Crystal Darkness     

Initiative. 

Lawton Public Schools dropped marijuana use 

by 37% from 2004-2008.  New numbers will be 

available this summer to check our progress. 

Handgun availability and chewing tobacco are 

high risk factors in rural areas. 

Teen pregnancy rates are rising after a steady 

drop that occurred in the 1990s. 

Prescription Drug abuse is skyrocketing in all 

age groups. 

11 communities in our region adopted Social 

Host Ordinances to fight against underage   

drinking to stop adults from serving alcohol to 

minors in their home.  

Retailers continue to sell alcohol to minors who 

carry an ID that reflects they are under 21. 

 

Please go to www.wmpn.org to view the           

Oklahoma Prevention Needs Assessment 2008 

and view detailed data for your County.  Another 

excellent source is the Oklahoma Kids Count 

Factbook 2009 at www.oica.org. Your   involvement 

is crucial; please call us at 580-355-5246 in Lawton 

or 580-490-9197 in Ardmore to connect with your 

local coalition. 
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Is southern Oklahoma winning or losing the 
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youth from local youth groups; 
they can also help by         
educating retailers on the   
importance of responsible  
beverage sales by checking 
identification and not selling 
alcohol to anyone under the 
legal age limit.  
 

 Excessive  Alcohol      
Advertising ï Community 

C o a l i t i o n s  c a n  d o                
Environmental Scans of their 
community to pinpoint areas 
where excessive alcohol    
advertising is being used. 
Studies show that exposure to 
alcohol advertising contributes 
to an increase in drinking 
among underage youth,   
t h e r e f o r e    
C o m m u n i t y 

How Community Coalitions Can 
Help Reduce Underage  
Drinking by Paula Thomas 

As a Prevention Specialist 
for the Region 11 Area     
Prevention Resource Center, 
I  work closely w ith          
community leaders through 
local coalitions whose     
mission is to promote    
positive changes that will 
reduce alcohol, tobacco and 
other drug abuse. Together, 
we implement evidence 
proven strategies that      
reduce underage drinking 
a nd  o t he r  h i gh - r i s k           
behaviors.  
  

These are the best       
practices:  
  

Social Host Ordinance ï  
A social host ordinance allows 
law enforcement to punish 
people for providing alcohol to 
people under the legal drinking 
age with a fine or jail time. 
Community Coalitions can 
r a i s e  a w a r e n e s s  f o r            
enforcement in a community 
that already has a Social Host 
Ord i n a n c e .  Fo r  t h o s e        
communities that donôt have a 
Social Host Ordinance, they 
can help by educating       
community members on the 
value of a Social Host         
Ordinance and by presenting 
information to local City   
Councils to get an ordinance 
passed. 
 

 Compliance Checks ï 
Community Coalitions can help 
l a w  e n f o rc e me n t  w i t h          
attempted underage alcohol 
pu rchases  (Comp l iance 
Checks). Coalitions can     
educate law enforcement on 
the value of compliance 
checks in their community. 
T h e y  c a n  h e l p  l a w              
enforcement by providing 

Six evidence-based strategies YOU 
can use in YOUR community 

 

FOLLOW US!  
 

 

 

 
 

http://twitter.com/WMPN 

 

CALLING ALL 
TEENS!! 

 

APPLY NOW ! 
 

2010 -2011  
Teen Intern          

Program  
 

Applications available 
for pick up at WMPN  

 

or  
 

CONTACT: 
ELIZABETH REEVES 

 

eyocham@wmpn.org 

or 580-355-5246 x 104 

Reality Party = Big Impact by William White 

 Underage drinking  

is NO JOKE.  

Thereôs just  

TOO MUCH TO LOSE. 
   
2M2L is a statewide initiative 

designed to raise community 

awareness about the underage 

drinking problem.  It delivers 

prevention messages, and 

builds a consensus among 

community leaders, law      

enforcement, health and     

prevention processionals,   

parents, educators, business 

leaders, and those under 21.  

  

Our message is: underage 

drinking is illegal and          

unacceptable.  

 

Go to 2much2lose.com for:  

Workshops and trainings on   

enforcement techniques  

Point -of -Purchase materials 

for retailers  

Free pencils, pens, stickers, 

and other materials  

 

To start a 2M2L club in your 

school or community, go to 

2much2lose.com or contact 

Wichita Mountains  Prevention 

Network for more  information.   

  

To report  underage 

drinking or anyone 

providing alcohol to 

those under 21 call 

this toll free tip line:  

1-866-94-2MUCH 

 

Ra is ing  Commun i t y 
Awareness ï Community 

Coalitions can help raise 
awareness on underage    
drinking by using media      
advocacy to educate the    
community, and also by    
training key community    
stakeholders in research 
based prevention methods. 
Some of the ways that       
C o a l i t i o n s  c a n  r a i s e        
awareness are: Reality Parties 
for Parents, Town Hall     
Meetings, newspaper articles, 
T V  c o v e r a g e ,  m e d i a          
campaigns, and promotional 
items. 
  
Local people solve local prob-

lems. Community 
Coalitions are vital 

Coalitions can 
help educate 
retailers on the 
importance of 
limiting outdoor 
a d v e r t i s i n g 
( b i l l b o a r d s , 
signs), and the 
marketing of alcohol to youth. 
 

Alcohol Tobacco & Other 
Drugs (ATOD) Free Events
ï Community Coalitions can 

advocate for more ATOD Free 
Community events such as 
sporting events, concerts and 
festivals.  
  

Y o u t h  C o a l i t i o n s ï       
Community Coalitions can 
help by forming youth          
coalitions that focus primarily 
on ATOD use and abuse.   
Coalitions can also establish a 
youth center in the community 
to create a safe place for youth 
to meet while providing them 
with ATOD education and 
ATOD free events.  

in the effort to  
reduce unhealthy 
high-risk behavior. 
Because Commu-
ni ty Coal i t ion 
members know 
their towns, their 
citizens and their 

problems, they can help     
mobilize their community. 
Working together as a team is 
the most successful strategy in 
the fight to reduce underage 
drinking.  

A girl lies 
passed out 
on the couch 
and remains     
unconscious 
when sheôs 
carried into 
the bedroom. 
Two young 
men in the 

back yard throw punches over 
a drunken misunderstanding. 
An adult who heard about the 
party on the Internet claims to 
be a teen and roams among the       
p a r t y g o e r s  u n n o t i c e d .      
Someone rushes through the 
home    shouting for help be-
c a u s e  h e r  f r i e n d  i s                
u n r esp ons i ve  an d  n o t     
breathing. The whole time, a  
parent works in his office       
upstairs, sure that everything 
is fine because he has         
everyoneôs keys. He thinks that 
the kids are going to drink   
anyway, so it might as well be 
in his home where they are 
ñsafe.ò  

party experienced emotions     
ranging from tears to outrage.   
Following the tour, parents had a 
question and answer session with 
the panel. Parents wanted to know 
if what they saw was accurate. The    
overwhelming response of law        
enforcement was that the youth 
presented a very realistic portrayal 
of exactly what takes place at 
these parties they encounter on a 
nightly basis.  It is important for 
citizens to report underage drinking 
parties to their local police        
department. 
 
Underage drinking is not just a 
problem for a few troubled teens 
and their parents, but affects    
everyone in the community. We 
feel strongly that social and      
community change is required to 
reduce the problems and tragedies 
associated with underage drinking. 
Our goal at WMPN is to assist the 
community by offering educational 
resources and awareness on   
issues such as underage drinking 
in our communities.  

ñWorking together 

as a team is the 

most successful 

strategy in the fight 

to reduce underage 

drinking.ò  

By the Numbers: Alcohol Advertising, Price, & Legislation  

Industry spending on TV beer ads, 

2002: $972 million (up 45 percent 

from 1998) (CSPI 2003).  

 

Industry spending on TV liquor 

ads, 2002: $18 million (up 530 

percent from 1998) (CSPI 2003).  

 

Young people see 49 percent 

more beer ads and 27 percent 

more ads for distilled spirits than 

adults see (CAMY 2004).  

 

When States increased the legal 

drinking age to 21, alcohol -related 

crashes among people younger 

than 21 decreased an average of 

16 percent (Shults et al. 2001).  

 

NHTSA estimates that the legal 

drinking age of 21 saves 700 to 

1,000 American lives annually, 

and has prevented more than 

21,000 traffic deaths since 1976 

(NHTSA 2003).  

 

*Photo courtesy of  http://www.brainandspinalcord.org 

*Photo courtesy of Mothers Against Drunk Driving  

*Photo courtesy of http://wataugaparc.org 

Area Prevention Resource Center 
staff and youth from our Teen Intern 
Program coordinated and enacted 
the Reality Party.  The Oklahoma 
Area Prevention Centers (APRCs) 
offered parents in 18 communities 
across the state a glimpse into a 
scenario that could greatly affect the 
lives of their teens.   The event took 
place on November 18, 2009 as a 
statewide event sponsored by the 
Oklahoma Department of Mental 
Health and Substance Abuse     
Services. Parents gathered at a 
home in Lawton to observe a tour 
that portrayed a teen drinking party 
with youth actors voicing concerns 
expressed by local teens and young 
adults. Many adults believe drinking 
is a rite of passage and think parties 
are the same as they were when 
they were young, but thatôs just not 
the case.  Due to issues such as the 
rise in prescription drug abuse, the 
prevalence of social networking, and 
the competitive nature of binge 
drinking, times have changed. 
 
A panel of law enforcement led a 
discussion after the tour.  The    
response of those who viewed the 


